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Executive Summary

The Dissemination Plan defines - in accordance with the definitions and regulations of Annex I
(224557) - a regulatory mechanism for external communication for BeAware. The dissemination in

BeAware is multidisciplinary and it expands in three directions:
- Notification of project's results in international scientific communities and forums,

- Public dissemination that aims to inform and engage consumers and public bodies on strategies

and tools for energy conservation, and

- Commercial and industrial dissemination to enhance the commercial potential of the BeAware

approach and system.

This report provides a detailed description of shared dissemination policies and planned targeted
actions. Moreover it specifies a set of performance indicators in each dissemination category as a
means to measure and manage progress. The Dissemination Plan shall be seen as reference material
to the project participants. As such, it is a living document that will be refined and updated
throughout the entire project. Dissemination Plan V1 specifies the efforts planned for M6-M12.



1 Introduction

The goal of the disseminations efforts of BeAware is to achieve widest possible distribution of the
project’s products, work and findings. The objective is to raise awareness about the BeAware research
and technologies through the targeted dissemination actions. Moreover, the dissemination efforts
should create value within the participating partner organisations. The efforts shall develop in on four

levels:
¥ scientific and educational dissemination [sci/edu]
¥ public dissemination [publ] and,
¥ commercial and industrial dissemination [com/ind].

A set of documents will be prepared both in traditional (paper, poster, brochures, DVDs) and in
innovative digital form (i.e. interactive stories) available on the web site or on e-brochures and e-flyers.
Persuasive and attractive documents in a selection of languages will be produced to address the
various market segments. A promotional video will be produced including showcases. The specifics of

this work are detailed in the sections for each dissemination type.

1.1 Dissemination team

BeAware shall have a Dissemination Team consisting of one representative from each partner. The
goal of the team is to coordinate dissemination actions in BeAware according to the plan and resource
allocation specified in Annex 1. Moreover, the team shall decide upon and manage the shared
communicative messages of BeAware, plan attendance at relevant events and expos and ensure that
partners execute the dissemination actions stated in the Dissemination Plan. The team shall also
update the Dissemination Plan according to suggestions stated in the Dissemination Reports (M12,
M24). The team shall, in addition to its regular monthly meetings, every six months have a special
checkpoint meeting to (1) verify the accomplishment of goals and expected results (2) modify

strategies and tools according to the feedback from the consortium partners.

1.2 Confidentiality policy, issuing and decision making

Major external communication is always issued within and approved by the Dissemination Team. This
is important to ensure correctness of information and to secure that confidential information from the

projects and its partners are not publically displayed.

1.3 Key general message

A key general message will be develop in the Dissemination Team in M7. This message should be
communicated via all media provided by BeAware. The key general message shall be updated regularly

and re-evaluated to match project goals and the media landscape.



2 Scientific and educational dissemination

The scientific dissemination will be oriented to support and direct the production of scientific papers,
posters and oral presentations for relevant international and European conferences, workshop and
symposia. The general strategy of scientific dissemination will be to bring this scientific issue not only
to the scientific communities that already study energy-related problems, but also to other disciplines
such as social psychology, computer science, human-technology interaction to promote multi-

disciplinarity and integration of different perspectives.

The strength of BeAware as a scientific endeavour and the foundation of the research dissemination

are synthesized in the following key points.

Modifying habits by modifying the environment

Scientifically, BeAware is organized such as to provide an unprecedented depiction of energy
consumption practices, which takes in to account the state-of-the-art in this field and provides
solutions that have seldom been available to researchers. The peculiarity of its contribution resides in
the characteristics of the technology that will be developed and of the trials that are planned to occur

within the project, namely:

a) extendedness: users are exposed to the feedback for a period of several months, during which data
are collected and analyzed; therefore any change in behaviour cannot be attributed simply to the effect

of the novelty, and it is possible to observe not just changes in behaviours but in habits.

b) naturalness: trials occur in the households, in the natural environment in which users live, and the

technology is embedded within the appliances and tools that users already own.

¢) capillarity: the energy consumption is analyzed at the level of single appliances, not as the total

amount per household.

d) automaticity: most data are recorded automatically, and are then more accurate than self-reported

description of consumption behaviours.

BeAware contribution will be in the direction of emphasizing the local environment in which the
energy is consumed and the scenario on which energy consumption habits emerge, made of
environmental cues, social preferences, behavioural alternatives, cultural positioning. To this respect,
BeAware will emphasize energy effectiveness more than energy saving, detaching

sustainability from both a purely ideological and a purely economic perspective.

Synergic use of persuasive tools

BeAware aims at modifying the context of energy consumption behaviours by using synergic tools that

modify the environment in which the consumption is enacted:

a) awareness tools: the alternatives that would make energy consumption more efficient are made

clearly visible and promptly accessible.



b) feedback: in order to change habits, participants learn by focusing on relevant consequences of

specific behaviours, provided by the feedback.

¢) attractive game-like environments: dissemination and testing of knowledge as well as general
involvement in the Beware ideas is achieved by using attractive, entertaining tools such as persuasive
games, which can be played freely on the www. Sustainability must not be connected with

sacrifice and discomfort.

BeAware will aim to create learning opportunities within and outside the consortium in order to
circulate the results, reach a larger number of energy consumers in a credible venue, and gain insights
by creating exchange opportunities with other exerts in the field. Crossfertilization will be possible by
connecting to existing networks to reach schools, scientific communities and general consumers; by
encouraging participation through awards, and website resources; by organizing a summer school

where sustainability will be shown and discussed.

Educational dissemination targets schools and universities/specialization courses. Regarding
universities and activists, the main effort will be the organization of a summer school (see below in this
document); regarding schools, the strategy is to:

a) participate in major events attended by schools in Italy and Finland (e.g. Exposcuola
http://www.exposcuola.info/), alone or in collaboration with well-known organizations and
associations (e.g. Legambiente http://www.legambiente.it). By connecting to organizations and
associations, the education strategy will be more efficient since it will take advantage of already
existing resources and opportunities: exhibiting in venues that are already key in the field,
collaborating with associations who already promote initiatives and interventions, publishing and
offering resources through stakeholders that have well-established distribution channels and

information repositories outliving the actual length of the project.

b) promote the interaction with the information material on the BeAware website and by organizing an
award. Interaction with the website can happen during the exhibitions and other information events
with schools mentioned above. The projects’ partners Enelsi and Vattenfall are key in this activity (see
below).

2.1 Target journals

We will take in account journals with high relevance in the field of energy, cognitive science, human-
computer interaction and social science. We will consider journals that have high scientific impact
factor in all the fields covered by the project and more in general journals that have a strong impact on
society (especially open-access journal) or are a relevant venue for research on sustainability, and

consumption. The following table list potential journals for BeAware (but is not limited to).



Target Journal

Description and publisher

Advances in Experimental
Social Psychology

Advances in Experimental Social Psychology continues to be one of the most sought after and most
often cited series in this field. Containing contributions of major empirical and theoretical interest, this
series represents the best and the brightest in new research, theory, and practice in social psychology.
Elsevier.

American Psychologist

American Psychologist contains archival documents and articles covering current issues in psychology,
the science and practice of psychology, and psychology's contribution to public policy. APA.

Annual Review of
Environment and Resources

Annual Review Publishers

Annual Review of Psychology

Annual Review Publishers

Applied Ergonomics

Applied Ergonomics is aimed at ergonomists and all those interested in applying ergonomics/human
factors in the design, planning and management of technical and social systems at work or leisure.
Readership is truly international. Elsevier.

British Journal of Psychology

This journal publishes original papers on general psychology topics, featuring reports of empirical
studies and critical reviews of the literature. The British Psychological Society.

British Journal of Social
Psychology

The journal publishes original papers in all areas social psychology. Topics covered include social
cognition, attitudes, group processes, social influence, intergroup relations, self and identity, nonverbal
communication, and social psychological aspects of affect and emotion, and of language and discourse.
British Psychological Society.

Cognitive Psychology

Cognitive Psychology is concerned with advances in the study of memory, language processing,
perception, problem solving, and thinking. The journal presents original empirical, theoretical, and
tutorial papers, methodological articles, and critical reviews. Elsevier.

Computers in Human Behavior

Computers in Human Behavior is a scholarly journal dedicated to examining the use of computers from
a psychological perspective. Original theoretical works, research reports, literature reviews, software
reviews, book reviews and announcements are published. The journal addresses both the use of
computers in psychology, psychiatry and related disciplines as well as the psychological impact of
computer use on individuals, groups and society. Elsevier.

Cyberpsychology and Behavior

This bimonthly peer-reviewed journal explores the impact of the Internet, multi-media and virtual
reality on behavior and society. This journal is a "must read" for psychologists, psychiatrists,
sociologists, educators, computer scientists, business executives and opinion-makers interested in the
effects of interactive technologies. Mary Ann Liebert, Inc. Publishers.

Ecological Economics

The journal is concerned with extending and integrating the study and management of “nature's
household” (ecology) and “humankind’s household” (economics). This integration is necessary because
conceptual and professional isolation have led to economic and environmental policies which are
mutually destructive rather than reinforcing in the long term. The journal is transdisciplinary in spirit
and methodologically open. Elsvier.

Energy

This journal is a multi-disciplinary focus for activities relating to the development, assessment and
management of energy-related programs. It is hoped that this publication will prove to be an important
factor in raising the standards of discussions, analyses, and evaluations relating to energy programs.
The following are among the topical areas on which important contributions are solicited: input-output
analyses relating to energy-consuming systems, careful resource or reserve assessments of all types,
energy-conservation measures and their implementations, incisive evaluation of energy-systems
managements, environmental-impact assessments, and policy alternatives stressing economic
implications. Elsevier.

Energy and Buildings

Energy and Buildings is an international journal publishing articles with explicit links to energy use in
buildings. The aim is to present new research results, and new proven practice aimed at reducing
energy needs of a building and improving indoor environment quality. Elsevier.

Energy Journal

The Energy Journal is the official quarterly journal of the IAEE. It was founded in 1980 to promote the
advancement and dissemination of new knowledge concerning energy and related topics. The editors
strive to publish a blend of theoretical, empirical and policy related papers in energy economics. IAEE.

Energy Policy

Energy Policy is established worldwide as the authoritative journal addressing those issues of energy
supply, demand and utilization that confront decision makers, managers, consultants, politicians,
planners and researchers. Major articles cover a comprehensive range of topics from national energy
pricing to energy efficiency potential in the domestic sector; from the politics of US energy policy to
the economic evaluation of nuclear power; from the environmental impacts of fossil fuel use to energy
demand management in developing countries. Elsevier.

Environment and Behavior

Environment and Behavior analyzes and records the influence of environment on individuals, groups
and institutions. It explores topics as: Beliefs, meanings, values and attitudes of individuals or groups
concerning various environments such as neighborhoods, cities, transport routes and devices, or
recreational areas. Sage.

Environment and Planning A

Environment and Planning A is an interdisciplinary journal of urban and regional research. It is the only
journal in the field which, because of its size and frequency, can provide the breadth of coverage
which allows it to maintain its core interests while simultaneously developing new fields of research as
they emerge. Monthly publication means these objectives can be maintained. It also means that rapid
publication is assured. Pion Ltd.

Environment and Planning D

Environment and Planning D: Society and Space is an international and interdisciplinary journal that
provides a forum for the discussion of the mutually constitutive relation between the social and the
spatial. It seeks to be philosophically sophisticated, practically relevant, and to concretely theorise a
range of contemporary, historical, political and cultural contexts. Pion Ltd.

Environment International

Environment International covers all disciplines engaged in the field of environmental research. It seeks
to quantify the impact of contaminants in the human environment, and to address human impacts on
the natural environment itself. Elsevier.

Ergonomics

The journal Ergonomics is an international multi-disciplinary refereed publication, with a 50 year
tradition of disseminating high quality research. Original submissions, both theoretical and applied, are
invited from across the subject, including physical, cognitive, organisational and environmental
ergonomics. Taylor & Francis.




Target Journal

Description and publisher

Global Environmental Change

Global Environmental Change: Human and Policy Dimensions is an international, interdisciplinary
journal spanning the social and natural sciences. It publishes high-quality original theoretical and
applied research and review articles across the entire field of global environmental change. Areas
include biodiversity and ecosystem services, water resources, climate change, international
agreements, North-South relations, land use and cover change, institutions and governance. Elsevier.

Human Factors

Human Factors is a peer-reviewed journal presenting original papers of scientific merit that contribute
to the understanding and advancement of the systematic consideration of people in relation to
machines, systems, and environments. Articles encompassing basic and applied research, quantitative
and qualitative approaches to theory, evaluative reviews of the literature, and state-of-the-art reviews
cover all aspects of the human-system interface. Human Factors and Ergonomics Society.

Human-Computer Interaction

http://hci-journal.com/

Int J of Human-Computer
Studies

The International Journal of Human-Computer Studies publishes original research over the whole
spectrum of work relevant to the theory and practice of innovative interactive systems. The journal is
inherently interdisciplinary, covering research in computing, artificial intelligence, psychology,
linguistics, communication, design, engineering, and social organization, which is relevant to the
design, analysis, evaluation and application of innovative interactive systems. Papers at the boundaries
of these disciplines are especially welcome, as it is our view that interdisciplinary approaches are
needed for producing theoretical insights in this complex area and for effective deployment of
innovative technologies in concrete user communities. Elsevier.

Journal of Advertising

The Journal of Advertising (JA) is the premier journal devoted to the development of advertising theory
and its relationship to practice. The major purpose of the Journal is to provide a public forum where
ideas about advertising can be expressed. All papers published in the Journal go through a rigorous,
double-blind, peer review process. All research related to the various types of advertising will be
considered for publication. This includes advertising effectiveness, advertising ethics, global advertising
issues, and methodological issues. In addition, papers that examine the economic, political, social, and
environmental aspects of advertising are welcome. Fogelman College of Business.

Journal of Applied Psychology

The Journal of Applied Psychology emphasizes the publication of original investigations that contribute
new knowledge and understanding to fields of applied psychology. APA.

Journal of Applied Social
Psychology

Published since 1971, Journal of Applied Social Psychology is a monthly publication devoted to
applications of experimental behavioural science research to problems of society (e.g., organizational
and leadership psychology, safety, health, and gender issues; perceptions of war and natural hazards;
jury deliberation; performance, AIDS, cancer, heart disease, exercise, and sports). Blackwell.

Journal of Communication

The Journal of Communication is the flagship journal of the International Communication Association
and an essential publication for all communication specialists and policy makers. The Journal of
Communication concentrates on communication research, practice, policy, and theory, bringing to its
readers the latest, broadest, and most important findings in the field of communication studies. This
journal also features an extensive book review section and the symposia of selected studies on current
issues. Wiley.

Journal of Consumer
Psychology

The Journal of Consumer Psychology is devoted to psychological perspectives on the study of the
consumer. It publishes articles that contribute both theoretically and empirically to an understanding of
psychological processes underlying consumers? thoughts, feelings, decisions, and behaviors. Areas of
emphasis include, but are not limited to, consumer judgment and decision processes, attitude
formation and change, reactions to persuasive communications, affective experiences, consumer
information processing, consumer-brand relationships, affective, cognitive, and motivational
determinants of consumer behavior, family and group decision processes, and cultural and individual
differences in consumer behavior. Elsevier.

Journal of Consumer Research

Founded in 1974, JCR publishes scholarly research that describes and explains consumer behavior.
Empirical, theoretical, and methodological articles spanning fields such as psychology, marketing,
sociology, economics, and anthropology are featured. University of Chicago Press.

Journal of Environmental
Psychology

The Journal of Environmental Psychology is directed toward individuals in a wide range of disciplines
who have an interest in the study of the transactions and interrelationships between people and their
sociophysical surroundings (including planned and natural environments) and the relation of this field to
other social and biological sciences and to the environmental professions. The journal publishes
internationally contributed empirical studies, reviews of research, and an extensive book review
section. Elsevier.

Journal of Experimental
Psychology-Applied

ournal of Experimental Psychology: Applied offers original empirical investigations in experimental
psychology linking practically oriented problems and psychological theory. The journal also publishes
research aimed at developing and testing models of cognitive processing or behavior in applied
situations, including laboratory and field settings. Occasionally, review articles are considered for
publication if they contribute significantly to important topics within applied experimental psychology.
APA.

Journal of Experimental Social
Psychology

The Journal of Experimental Social Psychology publishes original research and theory on human social
behaviour and related phenomena. The journal emphasizes empirical, conceptually based research that
advances an understanding of important social psychological processes. The journal also publishes
literature reviews, theoretical analyses, and methodological comments. Elsevier.

Journal of Personality and
Social Psychology

Journal of Personality and Social Psychology publishes papers in all areas of personality and social
psychology and emphasizes empirical reports, but may include specialized theoretical, methodological,
and review papers. The journal is divided into three independently edited sections. Attitudes and Social
Cognition, interpersonal Relations and Group Processes, Personality Processes and Individual and
Differences. APA.

Relevant publications are also to be considered the extended abstracts of well-known conferences such
as ACM’s conferences, printed by ACM and distributed through the ACM Digital Library; and

Persuasive Technology or HCI International conference proceedings published by Springer (Lecture

Notes on Computer Science Series).




2.2 Target conferences and workshops

Conferences and
workshops

Date

Place

Description

Submission date

Product Efficiency 2008

October

Bussels

(no submission)

2008 Behavior, Energy
and Climate Change
Conference BECC

Nov 2008

Sacramento. CA

The 2008 Behavior, Energy and Climate Change Conference is
the second annual conference focused on understanding the
nature of individual and organizational behavior and decision
making and using that knowledge to accelerate our transition
to an energy-efficient and low carbon economy. Submission
closed.

Metering, Billing/CIS
America 2008

Marsh 26-29

Miami, FL

There's no better way for electricity, water and gas utilities to
piece it all together - learn, connect, explore and gain the
edge in the metering and customer-end technology sector.
Think smarter - bring your smart metering and customer
management experience full circle. The forum will capture the
stories behind the increasing complexities involved in the
customer-end technology sector. It is designed specifically for
utility professionals to learn from their peers how to approach
process improvements, solution integration and vendor
partnerships as a means to improve the metering, billing and
customer management function overall, while providing
direction for the future. The event also allows for ample
opportunities to network and for informal discussion.

No submission

Mobile Persuasion 2009

No date
announced

Stanford, CA

Persuasive technology conference focusing on mobile
technologies.

EnviroEnergy 2009

March

Kurukshetra, IN

Energy and Environment concerns such as climate change,
global warming, trans-boundary impacts of energy use,
biodiversity conservation, deforestation, etc are global in
character. Such problems have now become major political
issues and subjects of international debate as they are
threatening the very survival of life on the planet. In order to
address these multifaceted challenges in maintaining Mother
Earth as a magnificent abode for all living beings, a need for an
international conference dedicated to energy and
environmental issues was strongly felt.

Submission closed

Persuasive Technology
2009.

April 2009

Claremont, CA

Persuasive Technology is all about using Information and
Communications Technology to change what we think and do.
We are just entering the era of persuasive technology, of
interactive computing systems designed to change people's
attitudes and behaviours. Persuasive 2009 builds on the
successful prior conferences held at Eindhoven, Stanford and
Oulu. The Claremont conference will assemble people from all
parts of the world interested in such technologies by sharing
their insights into how video games, mobile phone applications,
web sites and social networking sites can be designed to
motivate and influence people.

Full paper by 2 JAN 09.

Energy Efficiency Global
Forum & Exposition ‘09
Apr

2009

Paris

ENERGY EFFICIENCY is the quickest, cheapest and cleanest
solution for addressing the world's increasing energy demand
and mitigating climate change. EE Global 2009 will serve as an
exchange of the latest technical, commercial and policy
information, and will forge partnerships and develop best
practices, policies and strategies for global implementation.
No submission

5th International
Conference on Energy
Efficiency in Domestic
Appliances and Lighting

2009 Jun, Berlin
: EEDAL 09 - 5th

Berlin

EEDAL'09 will provide a unique forum to discuss and debate the
latest developments in energy efficiency of residential
appliances and lighting, heating and cooling equipment and ICT
equipment. The policies and programmes adopted and

planned, as well as the technical and commercial advances in
the dissemination and penetration of energy efficiency in the
fields will be presented.

Abstract submission 10 OCT 2008 (submission closed)

eceee 09 Summer Study

1-6 June, 2009

La Colle sur Loup,
Cote d'Azur, France.

The 9th eceee Summer Study will provide policy-makers,
researchers, activists and professionals with the most recent
insight in energy efficiency thinking and practices. The
collective experience embodied in this major European energy
forum is a valuable guidebook for all those who strive to help
decision-makers stop talking about saving energy and start
deliver savings.

Abstracts deadline 26 September (submission closed)




Conferences and
workshops

Date

Place

Description

Submission date

IEEE SENSORS 2009

2009

Christchurch New
Zealand

IEEE SENSORS is the international conference for the
presentation, discussion, and exchange of information
regarding research and development in sensors and its related
fields. IEEE SENSORS brings together researchers, developers,
and practitioners from diverse fields. Abstract Submission -
March 31%, 2009, Final Full Paper Submission (4 Pages) - July
11, 2009.

Sustainable
Development: A
Challenge for European
Research

26-28 May 2009

Brussels

Coming close to mid-term of FP7 implementation, this 3-day
conference will take stock of the progress made so far and
identify ways and means for putting the European research
system at the service of sustainable development. Deadline for
submission: 15 January 2009.

ICD 2009 - International
Conference on
Interaction Design and
Children

3-5 June 2009

Como, Italy

The IDC 2009 conference will continue IDC's tradition of better
understanding children’s and youngsters’ needs in relationship
to technology, exploring how to create interactive products for
and with them, and investigating how technology-mediated
experiences affect their life.

Cybertherapy 14 and June 21-23, Brings together researchers, clinicians, funders and policy
Cyberpsychology. 2009 makers to share and discuss the growing discipline of
Submission by January CyberTherapy, CyberPsychology and CyberRehabilitation.
15%, Accepted papers are included in a proceedings book published
by I0S Press and indexed in Medline.
HCI International. July 19-24 San Diego, California This conference is jointly held with
Submissions by 21° * Symposium on Human Interface (Japan) 2009
October 2008 (Febr 23" * 8th International Conference on Engineering Psychology
for posters) and Cognitive Ergonomics
* 5th International Conference on Universal Access in
Human-Computer Interaction
* 3rd International Conference on Virtual and Mixed Reality
* 3rd International Conference on Internationalization,
Design and Global Development
* 3rd International Conference on Online Communities and
Social Computing
* 5th International Conference on Augmented Cognition
* 2nd International Conference on Digital Human Modeling
* 1st International Conference on Human Centered Design
SIGCHI'09 April 4-9 Boston (US) CHI 2009 will be the showcase for the technologies, designs
and ideas that will form the new world of digital life.
September 19, 2008 (overdue).
SIGCHI'10 April 10-15 Atlanta (US) No info provided yet

2.3 Key activities, goals and responsibilities

2.3.1 Research dissemination

The scientific dissemination will be key and a continuous and focussed process on the production of

scientific papers, posters and oral presentations for relevant international and European research

conferences, workshop and symposia. The task will start Month 13 when research findings are

available. Table 1 and Table 2 show possible research journals and conferences for this task. The

planned scientific contributions for M6-M12 are stated in Table 9.

Responsible organization: UNIPD

Task: Task 7.3 [Month 13-36]

2.3.2 BeAware Summer Sdool

The summer school will be structured as an educational event for graduates , undergraduates, and

practitioners; sustainability will be not only thought and discussed but also enliven through




demonstrations and through the practices adopted in the summer schools. According to the budget,

the school will invite scholars and experts in energy sustainable behaviours. It will focus on

a) presenting the last findings in the scientific investigation in users’ energy consumption;

b) showing persuasive and educational strategies to increase awareness in sustainability issues;
¢) allowing for learn-by-doing opportunities such as workshops and demonstrations.

The school itself will try to embody sustainability in the direct and indirect energy consumption

involved in organizing it, and by making these efforts transparent and visible to the attendants.
Responsible organization: UNIPD

Task: Task 7.3 [Month 13-36]

2.3.3 Liaisons

BeyWatch/AIM/ BeAware: These projects are targeting environmental sustainability, energy efficiency
and new power distribution/production business models. They aim to design, develop and evaluate an
innovative, energy-aware and user-centric solution, able to provide intelligent energy
monitoring/control and power demand balancing at home/building & neighbour level. As such
BeyWatch/AIM/ BeAware are very relevant to our proposed actions and there is common ground for
collaboration. Within the lifetime of the project we will investigate complementary approaches
especially with respect to value-added services depending on customer behaviour. Together, these
projects will lay down a common collaboration plan once they are started, which will include common
dissemination events such as invitation to participate in workshops, cross-project presentations and

effort to complement on the technical side wherever it is possible.
Responsible organization: TKK

Task: Task 7.3 [Month 7-36]



3 Public dissemination

The main objective of the public dissemination is to leverage the achieved research results in order
generate value within the participating organizations - to increase their competitiveness - and,
ultimately to foster sustainable economic growth in the European Union. Moreover, a significant

objective for the project is to foster general awareness of the energy issue internationally.

3.1 Target audiences

The public dissemination will be broad and target the public, researchers, and decision makers in the

area of energy.

3.2 Channels

The BeAware project website has earlier been developed and is available! on the Internet. The goal
of this website is to provide information on the BeAware project, its goals and findings as well as

providing information on the consortium members.

The BeAware Open Community will be developed in WP7 by II. The goal is to create an online
community for potential end users and collaborators in the area of smart technologies and approaches
for energy conservation in the home. The BeAware community members will also be invited to follow

and assist the project during specification, evaluation, and dissemination phases.

Contribution to industry exhibitions and conferences will be done regularly in the project. The
goal of this dissemination is to show the BeAware technologies at public international events and
initiatives in the area of energy. This activity will be coordinated with the commercial and industrial
dissemination that is headed by Engineering partner (Task 7.4). Table 3 shows possible international
and EU wide event suitable for the public dissemination. Public media channels will be targeted and
there will be regular press releases on the project when there are significant progress, milestones and

findings.

1 www.energyawareness.eu



Event

Date and place

Description

European Union Sustainable
Energy Week 2009

9 -13, February 2009,
Brussels

The EUSEW is the key annual reference point for sustainable energy issues
in Europe. The events organised during EUSEW cover key topics that
highlight the multi-sectorial nature of sustainable energy development and
stress the need for everyone to work together towards a common goal.
Organiser is the Sustainable Energy Europe Campaign (SEE) and the
European Commission's Directorate-General for Energy and Transport.

ICT Event

25-27 November, 2008 ,
Lyon

The biennial ICT Event (formerly called the "IST Event") is the most
important forum for discussing research and public policy in information
and communication technologies at European level. The Event brings
together researchers and innovators, policy and business decision-makers
working in the field of digital technologies. The ICT Event is organised by
the European Commission's Directorate General for the Information Society
and Media and is usually hosted by the current Presidency of the European
Union.

United Nations Climate
Change Conference 2009 -
COP15

30 November-
11 December, 2009,
Copenhagen

United Nations Climate Change Conference 2009, COP15, will be held in
Copenhagen hosted by the Danish government. http://www.cop15.dk/en

The United Nations Climate
Change Conference 2008 -
COP 14

1-12 December 2008,
Poland

United Nations Climate Change Conference 2008. At COP 14 partners are
expected to agree on action and programmes of work for the final year of
negotiations after a year of comprehensive and extensive discussions on
crucial issues relating to future commitments, actions and cooperation,
make significant progress on a number of on-going issues, and advance
understanding and commonality of views on "shared vision" for a new
climate change regime.

THE ROLE OF INFORMATION IN
AN AGE OF CLIMATE CHANGE

13-14 November, 2008,
Arhus, Denmark

To celebrate the tenth anniversary of the signing, the French embassy in
the framework of its EU council presidency, European Environment
Agency, the Danish Ministry of Climate and Energy, the Municipality of
Aarhus, the National Research Institute of Environment (NERI) and the
Climate Secretariat at the University of Aarhus will jointly host a
conference to reflect on the role of science-based information in
environmental decision processes. www.klima.au.dk

Beyond Kyoto: Addressing the
Challenges of Climate Change
- Science meets Industry,
Policy and Public

5 - 7 March 2009,
Aarhus, Denmark

The challenges of climate change to sustainable development globally
require creative thinking and holistic ideas, innovative solutions, and
development of new technologies. Climate change also creates new
opportunities. The challenges can be used to break new ground in terms of
research, products and politics. This can be achieved through innovative
thinking, inventiveness, creativity, profitability, sustainability and
alternative outlooks. During this international climate conference (2-day
conference followed by 1-day technical excursions to a selection of
related private and public demonstration sites) you will have the
opportunity to gain cutting edge knowledge, share and develop ideas and
network with key players on the climate scene.

Research Connection 2008,
European Commission
Directorate-General for
Research

7 - 8 May 2009, Prague

Selected EU-funded projects will be exhibited. This will promote the
networking and integration of research activities in Europe. We will bring
you into contact with experienced researchers from successful European
projects, giving you the opportunity to meet reliable partners for your
projects.

Nordic Climate Solutions

25-26 November, 2008,
Copenhagen

Mounting pressure on world leaders to fight climate change is driving the
development of solutions for low-carbon life styles, while rewarding
businesses and industries catering for the low-carbon economy we are now
entering. Climate change and energy demand are complex global issues
that require an international and holistic approach as well as the
involvement of all sectors. Towards and beyond COP15, Nordic Climate
Solutions invites business leaders, political stakeholders and researchers to
take part in the most important marketplace within cleantech, energy and
climate change in Northern Europe.




3.3 Key activities, goals and responsibilities

3.3.1 BeAware project website: maintenance and updates

The BeAware project website has been established. The maintenance and refinement of this site is
uninterrupted during the entire project and the following will be included when the information is

available;

¥  Press kits and project flyers (resources)

¥ Research papers (resources)

¥  Video demos of the BeAware technologies (demo)

¥ Link to the BeAware Community Site (see Section 3.3 Channels)
Responsible organization: 11

Task: Task 7.2 [Month 7-36]

3.3.2 Development of BeAware Open Community [BeCommunity]

The BeAware Open Community site will involve consumers, public institutions, and researchers in the
construction of a virtual community. By adopting Web 2.0 based form of social networking BeAware
will facilitate the growth of a community and discussion group that will focus on energy saving
technologies and supports energy consumption awareness. This community will give BeAware a
valuable consistency in terms of consensus building in the group and it will also create critical mass

and foundation for potential users and/or early adopters of the BeAware technology.

The BeAware community members will be invited to follow and assist the project during specification,
evaluation, and dissemination phases. BeAware will also use community members as multipliers,
encouraging participants to inform their own networks of the project. The advantages from this
community will be mutual and reciprocal. The user who becomes a BeAware member represents a
potential customer for the tomorrow project evolution in a self-sustainable system, with a clear impact
on the success of the BeAware business model, and from the beginning he can contribute to evaluate

the results achieved.
Responsible organization: II

Task: Task 7.2 [Month 7-36]

3.3.3 Dissemination of BeCommunity

Dissemination will at the onset be specifically directed to those who is already are active forum writers
on the web. People who actively contribute to forums are only a small percentage of the visitors to
websites. Therefore, it is of great importance that these people are identified and invited to the website

when it is launched. Examples of these groups are people with big interest in home improvement,



environmentalists and technology developers. Another important target group are researchers that

work in the area of sustainability and ICT. Once the community has a critical mass of topics it will be

important to make it accessible via Google search streams. The following table shows the rollout and

dissemination plan for the BeAware Open Community.

Dates Task Comment
. . Investigation of approaches for and technical
M7-M9 Technical development and design development of the forum
BeAware members are actively writing discussion
M10-M11 Initial active writing/discussion topics to make it an interesting community for the
targeted groups.
The Beaware Open Community is presented. Targeted
M12 Lauch N - ) .
invitations to participate via mail.
Inform about BeAware Open Community in forums,
M12-M14 Standard dissemination blogs and magazines that already have an active group
of people interested in similar subjects.
Make the community easily available for potential end
M14-M16 Posting to search engines consumers.
Maintenance and updating of the site and community.
M16-M18 Standard maintenance/active writing of BeAware It is important to maintain a critical mass and see to it

partners.

that members stay at the community and not switch to
another community.

The goal for the first 18 months is to attract more than 20 active external members to the community.

After 36 months, at least 50 members is the goal.

Responsible organization: II

Task: Task 7.2 [Month 7-36]




4 Commercial and industrial dissemination

Commercial and industrial dissemination will be aimed at B2B as well as B2C markets. In the B2B
market BeAware will target players of the commercial energy market (electricity and grid companies)
as well as producers of electricity-powered appliances. Targeting in B2C will, naturally, be the end

consumer that is interested in saving energy in the home.

Specific dissemination material such as flyers and posters will be produced with the aim of drawing
attention to the economic advantages in the medium and long term that the BeAware solutions will
bring when adopted by energy providers or by producers of electricity powered appliances. The related
public dissemination on general energy awareness that will draw attention to the issues will achieve
two related goals: make consumers more conscious and as a consequence increase their demand for
intelligent, aware appliances and services thus stimulating our B2B target players to adopt BeAware

solutions.

4.1 Target audiences and key messages

Commercial and industrial dissemination will be aimed at B2B as well as B2C markets. This is because
the results of the BeAware project may target both markets. In fact, products or services spinning off
from the project may range from small appliances to be sold at consumer electronics stores to complex
integrated services for energy providers. Since the B2C and B2B markets differ in terms of channels
and concepts for the dissemination to be effective, commercial and industrial dissemination activities
will be split and tailored to these two different realities. B2B dissemination targets will include players
of the energy industry and producers of electricity powered appliances, while B2C dissemination will

target end users.

Business to business

Energy and net providers are now aware of the energy saving issue and it is of central importance at
national as well as European levels. We have observed willingness on their part to make their services
more efficient and this is probably driven by market and political demand for solutions that decrease
overall energy consumption. Therefore, the message to be communicated to our B2B target will be
that of our solutions being employable, efficient, and profit inducing. We shall showcase
the BeAware solution hands on at relevant events and expos and to show the real business benefits of

adopting the BeAware approach.

Business to consumer

Citizens, end users, relatives and friends as well as the people we meet in the streets. This is our B2C
target for a simple reason: everyone is an energy consumer. What we need to accomplish first is to
communicate and provide evidence of the fact that everyone is wasting energy. Of course, this will not
only be sufficient for everyone to have a reaction and start saving energy by himself or adopting our
solutions. Quitting wasting energy is somehow similar to quitting smoking. A motivating factor is
necessary. Enagagefulness of our solutions will play a key role in their adoption by end users and will

provide a valid tool for the dissemination to play on in order to reach consensus.



It is also important to communicate to our B2C target that a few simple actions can not only make
them save energy, but they will also give them more control on the way energy and money are
consumed. Having more control on one self's house and life is an aspect which should be implicitly
stressed in order to sparkle mass consumers interest since a higher control and more conscious

behaviour is much more appealing than the simple saving of a few Euros.

4.2 Channels

Channels to reach B2B and B2C targets vary. A costs & benefits analysis will be performed in order to
identify the most effective channels to be used for the industrial and commercial dissemination of
BeAware. For the B2B target channels will be domain specific events, fairs, conferences and
workshops. The B2C dissemination will be targeted at: mass media (radio, television, newspapers,
magazines, internet) and word of mouth. The following tables shows lists of relevant events for the

years 2008 — 20009.

Events 2008, Italy Date Description
Solarexpo (Verona) May 15-17, overdue International Exhibition and Conference on Energy Efficiency and
Sustainable Architecture
Energethica (Genova) March 6 - 8, overdue ENERGETHICA is a project designed to boost the development of the

renewable and sustainable sources of energy and involves the 4th Show for
businessmen of the sector and the general public to take place on March
5th - 7th, 2009 in Genoa, a simultaneous 3-day Congress for professionals
and investors

PV Rome (Roma) Oct 1 - 4, overdue PV ROME MEDITERRANEAN 2008 will take place as part of ZEROEMISSION
ROME 2008 and alongside other specialized exhibitions dedicated to
renewable energies (EOLICA EXPO, AGRIENERGY EXPO, CSP EXPO-
SOLARTECH etc.).

The aim of PV ROME MEDITERRANEAN 2008 is to present and promote the
photovoltaic technologies, equipment and products with a particular
emphasis on solutions for use across the whole Mediterranean basin.

Progetti e Paesaggi (Bologna) October 15 - 18, overdue | Progetti&Paesaggi is a new international exhibition on the indoor-outdoor
theme, presenting products, materials, services and design projects as the
main protagonists in a fascinating story

Cooperambiente (Rimini) Nov5 -8 Cooperambiente will present excellence of Italian cooperation: from eco-
sustainable houses, to services and management of wastes lifecycle and
collection of items for recycling, to the production of renewable energies,
sustainable mobility services and policies for energy savings.

Matching (Milano) Nov 17 - 19 Matching is an event dedicated to giving concrete opportunities of
development and liaison to the small and medium enterprise.
Fiera Artigianato (Milano) Nov 3 - Dec 8 The biggest event in the world dedicated to crafts. An opportunity to sell

quality handicrafts or present the various technologies and innovations for
the home. An opportunity for the institutions to present and promote their
own territory in a complete way: handicrafts, gastronomy and tourism.
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Table 6: Applicable events and expos

in Italy for BeAware 2009.

Events 2009, Italy

Date

Description

Conferenza dell'Industria
Solare (Roma)

Feb 5-6

The conference will be held for the first time in Italy and covers the full
range of non-technical topics around solar energy: market developments,
political environment, marketing, financing and public relations. A number
of industry leaders, governmental agencies, trade association
representatives, certifiers and experts already confirmed their

narticinatian

Fiera Energethica (Genova)

March 5-7

ENERGETHICA is a project designed to boost the development of the
renewable and sustainable sources of energy and involves the 4th Show for
businessmen of the sector and the general public to take place on March
5th - 7th, 2009 in Genoa, a simultaneous 3-day Congress for professionals
and investors

ENERGYMED (Napoli)

March 26-28

Energy med is the focal point where Enterprises, Local Institutions,
Research Centres, associations and Technicians can discuss on the themes
of renewable energies, energy efficiency and sustainable mobility.

Solarexpo (Verona)

May 7-9

International Exhibition and Conference on Energy Efficiency and
Sustainable Architecture

Festival dell'Energia (Lecce)

May 14 - 17

A convention on energy with institutional decision makers to “decide today
on the energy of tomorrow”

ZEROEMISSION ROME 2009

30 September - 2
October 2009

ZEROEMISSION ROME 2009 is dedicated to wind energy, photovoltaics,
emission trading, solar energy, agrienergy, biofuels and biogases,
geothermal energy, climate change and the green chemistry.

Table 7: Applicable events and expos

2010.

in Sweden and Finland for BeAware 2009 and

Event

Date

Description

Energitinget, Stockholm

March 11-12, 2009

The key energy research and development fair in Sweden. The expo is
arranged by the Swedish Energy Agency and attracts more than 1500
people from Scandinavia.

Mobelmassan, Stockholm

Not specified, 2009,

The Swedish annual furniture and design exhibition. The fair attracts

2010 design-oriented people, producers and media.
Energia’09 Not decided, 2009 The key energy research and development fair in Finland.
Asuntomessut 2009, 10.7.-9.8.2009 Finnish Housing Fair, showcasing latest construction technologies, 2008
Valkeakoski focus was on energy efficiency.

Energiatehokkuuden BAT-
seminaar

Not decided, 2009

National seminar on energy efficiency

Nordbygg, Stockholm

March 23-26, 2009
Not decided, 2010

The Nordic building and construction fair.

4.3 Communication material

The communication material for the industrial dissemination will be flyers, posters, demos,

prototypes, and publications. The messengers will be chosen according to the channel and target. The

material will be general for the whole BeAware project so that it can be used at both the industrial and

public dissemination events.

4.4 Key activities, goals and responsibilities

Key activities of the industrial and commercial dissemination will include:

¥  Monitoring of events,

¥ Organisation and attendance at events,

¥  Preparation of material (flyers, prototypes, demos) to showcase at events, and

DISSEMINATION PLAN
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¥ Evaluation of the effectiveness of dissemination activities.
Responsible organization: ENG

Task: Task 7.4.

4.4.1 Showcase and demo

BeAware has the goal of developing physical and virtual showcases of BeAware technologies use,

components and advantages. Virtual and Physical simulation of workplaces and house environments
will show the potentiality of BeAware technologies, and more generally, show everyday opportunities
to save energy. These showcases will be presented in exhibitions, meeting, energy-related events and
other public contexts. They will take the form of a technological and multimedia booth with BeAware

mobile technologies allowing visitors to use technologies and play with simulations.
Responsible organization: ENG

Task: Task 7.4.
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5 Planned actions and success indicators

5.1 Prioritised key dissemination events for the Spring 2009

The Dissemination group has decided that the following key events are important targets for the fall

2008 and spring 2009 (M6-M12).

Table 9: Prioritised key events and dissemination work in WP7.

Key event/work Date Place Significance/Attendence Responsible
organisation
Energitinget 2009 March 11-12, 2009 Stockholm, Sweden Important - Attendance suggested 1]
Design and .development M7, Continuous Important 1]
of press kit and flyers
EU Sustainable Energy 9 - 13 February, A .
Week 2009 2009 Brussels Important - Attendance suggested Not decided
2008 Behavior, Energy
and Climate Change March 12-13, 2009 Sacramento, US Attendance confirmed TKK
Conference BECC
Important liaison
ICT Event 25-27 Nov Lyon, France event/Attendance confirmed TKK
Research paper writing Continuous Important UNIDP
Energy news updates on Updates every 14 .
the BeAware website days Medium I
Press release 1: Project M7 Important n
start
ZeroEmission ROME 2009 30 sept - 2 Oct Rome Medium ENG
BeAware Open
Community - Launch m12 Important .
Press release 2: Launch M9 Medium n

of technology probes

5.2 Deliverables and milestones

The following tables illustrate the formal deliverables in the WP7 Dissemination and Awareness work

package.

Table 10: List of deliverables from WP7.

Deliverable Name Month of delivery Type/Status
D7.1 Project web site M3 Delivered
D7.2 Dissemination plan M6 Report
D7.3 BeScience & BeSchool M36 Other
D7.4 BeExpo M36 Other
D7.5 Final Dissemination Report M36 Report

Table 11: List of milestones for WP7.

Milestone Name Month of Delivery
M7.1 First Dissemination Report M12
M7.2 Updated Dissemination Plan M18
M7.3 Second Dissemination Report M24
M7.4 Summer School Report M36

DISSEMINATION PLAN

21

Public - D7.2 Version 1.0



5.3 Performance indicators

The following section specifies the performance indicators that Beware shall aim at.

Success Indicators

Web Site Indicators Coverage
First 18m Full duration

Communication Web Site
impact

The web site is one of the
main ways in BeAware in
order to validate and
disseminate results. This
indicator tries to measure
the impact of this tool by
a quantification of the
number of accesses, files
downloaded, and so on.

Report World wide,
>1000 accesses >5000 accesses general and specialised target

Success Indicators
Community

Indicator Coverage
First 18m Full duration

Dimension of the Open
Community

The user confidence plays
an important role for the
BeAware results. Hence
the goal is to attract a > 20 >50
critical mass of users to
use the BeAware
technology. During the
project runtime a large
community will be built.

World wide,
general and specialised target

Success Indicators
Media Initiatives

indicators Coverage
First 18m Full duration

National Daily press 3 6 At least 3 countries

Regional/local daily press 3 6 At least 3 countries

Wide audience magazines 3 6 At least 3 countries

Professional magazines 3 6 At least 3 countries

Spec1allzeq magazines 3 6 At least 3 countries
and inserts

On-line magazines and 5 10 At least 3 countries
newspapers

Local TV programmes 3 6 At least 3 countries
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Table 15: Event indicators.

Event indicator

Success Indicators

First 18m First 18m

Coverage

Numbers of conferences,
expositions and joint
events

The participation to
conferences (technical,
artistic and cultural,
industrial), expositions
and other events
indicates the interest on
the various topics which
are covered by BeAware.
The Consortium also
foresees the realisation
of focused events
especially designed for
the project users.

23

1** focused event

26
2" focused event

World wide,
specialised target

Table 16: Research cooperation indicators.

Cooperations

Success Indicators

First 18m Full duration

Coverage

Co-operation with other
projects

Cooperation with a large
number of European and
international projects are
necessary to disseminate
the BEAWARE result all
around the world

>2

>5

World wide,

target: ICT solutions for energy savings

environment
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